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Changing Consumer Behavior Can Help to

Conserve Energy While Reducing Utility Bills 
New Britain, Conn., June 7, 2011 -- Changing the behavior of consumers regarding energy use can help to increase energy conservation measures and ultimately reduce utility and fuel bills, according to Jennifer Tabanico, president of Action Research, who spoke today at Operation Fuel’s Power Breakfast 2011 at Central Connecticut State University.

While this is true for consumers of any income level, it especially can be helpful for lower income households that are struggling to pay their utility bills.  Currently, Connecticut’s annual home energy affordability gap is $480 million. In other words, Connecticut’s lower-income families and senior citizens face a home energy affordability gap of over $2,000 per household, which is the difference between what households can afford and what they actually owe for their annual energy bills. 
Operation Fuel’s Executive Director Patricia Wrice said, “We’ve decided to take a strategic approach to closing the energy affordability gap by developing an energy conservation education program that we believe will be most effective in helping lower-income consumers to reduce their energy costs.”  

Tabanico, an expert in community-based outreach and education, explained that “Educational programs that identify barriers to desired behavior and provide support for sustainable behavior change, called community-based social marketing, have been shown to increase consumers’ energy conservation measures and even reduce utility bills.”  




--More--

This approach has been used successfully to change middle and higher income consumers’ energy consumption behavior and expenditures, she added.
As the result of a planning grant from the Hartford Foundation for Public Giving, Operation Fuel will be working with Action Research, a behavioral research and marketing firm in North San Diego County, to develop an innovative educational program that will help low-income consumers change their behavior toward energy use.  Wrice and Tabanico said they believe this program would be the first of its kind nationwide for lower-income households.
 

Operation Fuel is a private, nonprofit statewide program that provides emergency energy assistance to lower-income working families, the elderly and disabled individuals who are not eligible for energy assistance from state funded programs.  For more information, go to www.operationfuel.org.  
